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To advance the understanding and appreciation 
of design as the convergence of creativity and 
functionality through exhibitions, education, 
and programming for visitors of all ages.
 
We pursue our mission because we envision 
a world that celebrates design as a creative 
force that inspires change, transforms lives,            
and makes the world a better place. 

Located in Atlanta’s vibrant Midtown Arts 
Corridor, MODA, a Smithsonian Affiliate, holds 
the distinction of being the Southeast’s only 
museum dedicated solely to the study and 
celebration of all things design.

We pursue our mission through exhibitions, 
education, and programming for visitors of         
all ages because we believe that design is a 
creative force that inspires change, transforms 
lives and makes the world a better place. We 
also believe that museums should be relevant 
to the lives of their visitors. Our exhibitions and 
our programs challenge participants to develop 
their own meanings and experiences through 
active participation that demonstrates how the 
design process can be used to solve problems, 
both big and small.
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ABOUT MODA

MODA EDUCATORS

BLAIR BANKS
Education Coordinator

In true Goldilock’s fashion, Blair has spent the last three years “trying on” 
local Atlanta museums prior to discovering MODA in April of 2016 — a 
place which fits her just right. At the museum, Blair serves as education 
coordinator, where she strives to combine her studies of race and 
ethnicity with design in order to provide programming for children that 
is relevant to their experiences, but also presents them with ideas that 
originate beyond their backyards.

BRIGID DROZDA
Design Thinking & Innovation Educator

An experienced classroom educator involved in the evolution of K - 12 
design thinking since its inception, Brigid infuses lessons with transformative 
aspects of 21st century learning. Brigid joined MODA as a camp director 
in the summer of 2015 and stepped into her current role as an educator 
at MODA in October of 2015. Brigid develops interdisciplinary programs 
that combine cutting-edge STEAM tools with the design process. Her 
classes answer the needs of individual learners while building cultures 
of collaboration, innovation, and determination.

ADRIANA QUISPE
Design Educator 

Adriana joined the MODA team in January of 2017 with a vision to incorporate 
design thinking into classrooms and is in constant pursuit of new ways 
we can better educate students using the design thinking process. Her 
childhood years living in Peru gave her an eclectic view of design, she’s 
also a native Spanish speaker. At MODA, you can find Adriana innovating 
and helping manage one of three programs - Design Club, MODA’s free 
membership program for kids, campMODA, and educational outreach 

programs.

NEIL MILLER
3D-Printing Proficient & Educator

Neil began volunteering at MODA in 2013, eventually joined the part-time staff, 
and became a full-time staff member in 2014. He graduated from SCAD-Atlanta 
in 2011 with a BFA in interactive design and game development and a minor in 
sculpture. Neil has been 3D-printing since 2005, and 3D-modeling since 
before high school. As MODA’s 3D Printing Proficient and Resident Black 
Knight, Neil plans and implements the curriculum for hands-on design 
programming, schedules and teaches 3D-modeling classes, oversees day-to-
day operation and maintenance of MODA’s 3D-printers, and occasionally 
slays other metaphorical monsters.
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EXECUTIVE SUMMARY
WHAT IS MODA?
The Museum of Design Atlanta (MODA) is the only museum in the 
southeast to exhibit and present programming about design in all its 
forms. Through our exhibitions, we promote visual literacy and encourage 
the use of design thinking to inspire the changes necessary to make the 
world a better place.

MODA’S CURRENT EXHIBITION:
Luba Lukova: Designing Justice is an exploration into visual literacy 
through the use of thought-provoking poster design.

Curated by Luba Lukova, this exhibition addresses essential themes 
of humanity and injustices worldwide through the use of images. Her 
messages help viewers to develop empathy for social and cultural 
issues through the use of indelible metaphors and an economy of 
stylistic elements.

We’re excited to use Luba Lukova: Designing Justice to investigate 
and visualize some of the most relevant social justice issues affecting 
our world today.
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Designing Justice is a glimpse into the mind of Luba Lukova, an artist 
and designer who champions social justice issues worldwide through 
the medium of posters. During your field trip, students will examine a 
selection of Lukova’s work and understand the importance of imagery 
and symbols in creating messages that cross cultural bounds.

ABOUT THE DESIGNER AND ARTIST:
A native of Bulgaria, Luba Lukova is an internationally renowned artist 
and designer based in New York and is regarded as one of the most 
distinctive image-makers working today. She is famous for editorial 
illustrations at the New York Times and has received commissions for 
her work from the Wall Street Journal, Time, Fast Company, Adobe 
Systems, Sony Music and Harvard University.

In 1986, Lukova received an MFA from the National Academy of Fine 
Arts in Sofia, Bulgaria.Two days after graduation, Lukova was informed 
by the communist government that she must leave Sofia – at that time 
people could not work in the capital city unless they had been born 
there. Lukova was assigned to work for a small theater company in 
Blagoevgrad designing theater posters where she realized how 
important it is for people to see reflections of themselves in art.

In 1991, she was invited to attend an international poster exhibit in Colorado. 
Before returning to Bulgaria, Lukova visited New York. At a bookstore in 
Soho, Lukova discovered that the Bulgarian artist union had submitted her 
work to Graphis Design Annual without informing her. With a copy of Graphis 
Design Annual and her portfolio she approached the New York Times and 
secured a job as an illustrator first for the Book Review and later for the 
Op-Ed. page To this day, Lukova receives commissions from the New York 
Times among many other clients.

ART ALWAYS HAS
A MESSAGE
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SOCIAL JUSTICE
All human beings are born free and equal in dignity and rights. They 
are endowed with reason and conscience and should act towards one 
another in a spirit of brotherhood. 
- Universal Declaration of Human Rights, United Nations, 1948

As a continuing theme throughout her work, Luba Lukova creates posters 
that illustrate serious issues regarding civil/human rights, war, inequality, 
and environmental protection. 

Included in the exhibition are 12 iconic posters from her critically acclaimed 
Social Justice portfolio published in 2008. The series became a best-selling 
publication and requests for exhibits and reproductions in magazines, 
newspapers, and books came from around the world. The collection 
was included in the prestigious art exhibition at the first inauguration of 
President Obama in Washington D.C., and has been used during recent 
protests in France, Turkey, Greece, Israel, and the U.S. Nine years since 
its publication, the collection is as relevant as ever.

DESIGNING WITH 
A MESSAGE
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THEATRE
Theater is a form of knowledge; it should and can also be a means of 
transforming society. Theater can help us build a future, rather than 
just waiting for it. - Augusto Boal

Luba Lukova began her career as a graphic designer at a small theater 
company in Bulgaria. While at the company, she realized that all plays, 
when distilled down to their essence, are about human relationships 
and that it is very important for people to see themselves in art.

Students will explore Luba’s use of the human figure to illustrate plot 
and characterization in familiar works like Shakespeare’s Romeo and 
Juliet, as well as non familiar works like Not in My Name. 

DESIGNING WITH
A MESSAGE
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FIELD TRIP STANDARDS

We want to make this trip as productive for your class as possible!
Design is a process that is informed by user needs and conversations 
with others. We want to design a field trip that fits your needs, that ties 
into conversations you are already having with your students, and that 
revolves around students’ discussions. 

We’ve compiled a list of Georgia Standards of Excellence paired with 
overarching themes in Luba Lukova: Designing Justice. The standards 
listed below are for upper level grades. We adapt these standards to the 
age-range of our field trip visitors. 

SOCIAL STUDIES AND WORLD HISTORY   
SSWH22 Analyze globalization in the contemporary world. 
     a. Describe the cultural and intellectual integration of countries into
         the world economy through the development of television, satellites, 
         and computers.

MEDIA ART   
MAHS.RE.1 Perceive and analyze artistic work. 
     a. Analyze the qualities and relationships between, components, style, 
        and preferences communicated by media artworks and artists. 
     b. Analyze how a variety of media artworks manage audience 
        experience and create intention through multimodal perception.

MAHS.RE.2 Interpret intent and meaning in artistic work. 
     a. Analyze the intent, meaning, and reception of a variety of media 
        artworks focusing on personal and cultural contexts. 

MAHS.RE.3 Apply criteria to evaluate artistic work. 
     a. Evaluate media artworks and production processes at decisive 
         stages, using identified criteria and considering context and artistic
         goals.
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FIELD TRIP STANDARDS

MA8.CN.1 Relate artistic ideas and works with societal, cultural, and 
historical context to deepen understanding. a. Identify and build media 
arts skills to address social, cultural, or societal issues while examining 
related careers, higher order thinking, problem-solving, creativity, person-
al beliefs, imagination and lifelong learning opportunities in a local and 
global context. 

MA8.CN.2 Synthesize and relate knowledge and experiences to make art. 
     a. Identify and demonstrate trends in the media arts to communicate 
         cultural differences to connect people and places through values, 
         purpose, interdisciplinary study, differing perspectives to increase 
         innovation, and the quality of work. 
     b. Interpret the use and impact of digital citizenship to include 
         environments, technological contexts, copyright, plagiarism, 
         citations, validating resources, and social media.

MAHS.CN.1 Relate artistic ideas and works with societal, cultural, and 
historical context to deepen understanding. 
     a. Demonstrate and explain how media artworks and ideas relate to 
         various contexts, purposes, and values (e.g. social trends, power, 
         equality, personal/cultural identity). 
     b. Critically evaluate and effectively interact with legal, technological, 
         systemic, and vocational contexts of media arts, considering ethics, 
         media literacy, social media, virtual worlds, and digital identity. 

MAHS.CN.2 Synthesize and relate knowledge and experiences to make art. 
     a. Synthesize internal and external resources to inform the creation of 
         media works by accessing relevant resources (e.g. interests, cultural 
         experiences, introspection, research, exemplary works). b. Expand 
         connections and demonstrate the use of media artworks to derive 
         new meaning, gain knowledge, and create cultural experiences.
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FIELD TRIP STANDARDS

THEATER ART
TAHSFT.CN.1 Explore how theatre connects to experiences and careers.
     a. Examine how theatre reflects real life. 
     b. Analyze how theatre employs aspects of other art forms and disciplines 
         to effectively communicate with a live audience. 
     c. Demonstrate awareness of the discipline, knowledge, skills, and 
         education required for careers in theatre. 
     d. Explore various careers in the theatre arts (e.g. performance, design, 
         production, administrative, education, promotion).

TAHSAD.CN.1 Explore how theatre connects to experiences and careers.
     a. Explore the relationship between theatre and other non-arts disciplines
         to synthesize concepts and skills from other disciplines to create theatre. 
     b. Explore careers through participation in various production roles found
         in commercial, professional, amateur, and/or educational theatre.

TA8.CN.2 Examine the role of theatre in societal, cultural, and historical context. 
     a. Compare and contrast how theatre evolves through time. 
     b. Examine how culture is defined through theatre and other media. 
     c. Apply advanced research skills to obtain appropriate cultural and 
         historical information to rationalize artistic choices (e.g. costuming, 
         make-up, setting of a time period in relation to the play). 
     d. Discuss theatre’s role in reflecting the culture of a society.

TAHSTT.RE.1 Respond to technical elements of theatre with appropriate 
supporting evidence. 
     a. Revise projects, plans, and/or procedures after peer criticism to 
        improve development of technical elements. 
     b. Identify and analyze the characteristics of different types of 
        performance spaces and how they can influence production decisions 
        (e.g. proscenium stage, studio/black box, thrust stage, classroom, 
        arena, found space). 
     c. Evaluate design choices of professional designers. 
     d. Evaluate design and technical elements in a post mortem following 
         the completion of a theatre production.
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FIELD TRIP STANDARDS

TAHSAD.RE.2 Critique various aspects of theatre using supporting evidence. 
     a. Utilize constructive criticism and appropriate theatre terminology to modify
         and improve performance choices.

VISUAL ART
VAHSAD.CN.1 Develop personal artistic voice through connecting uses of art 
within a variety of cultural, historical, and contemporary contexts. 
     a. Discuss the intent of applied design designs in context to historical events. 
     b. Examine universal themes that appear in applied design art products and 
         designs throughout various times and cultures. 
     c. Analyze the ways in which personal experiences affect one’s understanding
        and appreciation of applied design art products and/or designs. 
     d. Investigate the role of applied design art products and/or designs as a 
         visual record keeper. 
     e. Identify specific knowledge and skills from other disciplines that inform the 
         planning and execution of applied design art products and/or designs. 
     f. Explain how applied design products or designs can influence or impact the 
        user and society. 
     g. Explain how users, culture, and audience affect the direction of applied 
         design art products and/or designs. 

VAHSAD.CN.2 Develop life skills through the study and production of 
applied designs (e.g. collaboration, creativity, critical thinking). 
     a. Collaborate in large and small groups with peers and community to 
         examine, discuss, and plan projects. 
     b. Use creativity and imagination in planning and development of products. 
     c. Use critical thinking and problem solving strategies to develop ideas. 
     d. Communicate meaning and ideas through a variety of means including   
         visual representations, technology, and performance. 

VAHSAD.CN.3 Utilize a variety of resources to understand how artistic 
learning extends beyond the walls of the classroom. 
     a. Access resources to research art (e.g. museums, internet, visiting 
        artists, galleries, community arts organizations, visual culture). 
     b. Identify various art related careers and post-secondary options.
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FIELD TRIP OPTIONS

• Fall Field Trips to MODA
          Field Trip Time Slots: 10:00 am to 11:30 am and 10:30 am to Noon
         Field Trip Days: Tuesdays, Thursdays, and Fridays

LUBA LUKOVA: DESIGNING JUSTICE TOUR
(GRADES K-12)

Join MODA educators this summer for Luba Lukova: Designing Justice, MODA’s 
current exhibition that explores the use of graphic art and design to catalyze change. 
While on tour, students will gain a better understanding of the role of justice in our 
world through the investigation of Lukova’s thought-provoking posters on display. 
Students will learn to empathize with those who are different from them, while also 
understanding the connectedness of our individual experiences.

This tour features 51 works by the designer Luba Lukova, as well as the opportunity 
to participate in interactive activities that are part of the exhibition.

Capacity: 40 students*   Cost: $8/person

*Note: For every 10 students, we require one chaperone to assist with guiding the 
group throughout the galleries.
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BE LIKE LUBA: DESIGNING JUSTICE TOUR AND HANDS-ON ACTIVITY
(GRADES 3 - 12)

This summer, make your voice heard using images rather than words at MODA. On this 
interactive tour of our current exhibition, Luba Lukova: Designing Justice, students will 
gain a better understanding of visual literacy – the ability to make real meaning of the 
images that we encounter on a daily basis. We’ll discuss how the use of color, shapes, 
and symbols can be used to illustrate an artist’s message. 

Following the tour, students will be tasked with creating meaning and messages of 
their own, as they design their own social justice poster. 

This tour features 51 works from the artist, Luba Lukova, and an in-exhibition activity 
designed to foster creativity and visual literacy.

Capacity: 40 students*  Cost: $10/person

*Note: For every 10 students, we require one chaperone to assist with guiding the 
group throughout the galleries.
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Museum of Design Atlanta
1315 Peachtree St NE 
Atlanta, GA 30309 

museumofdesign.org/fieldtrips

To schedule a MODA Field Trip,
contact Blair Banks at: 
bbanks@museumofdesign.org
or call 404.856.5962


